
N ti id C i tNationwide Campaign to p g
strengthen HIV prevention amongstrengthen HIV prevention among 

ga bise al and other MSMgay, bisexual and other MSM

„I KNOW WHAT I‘ M DOING“„I KNOW WHAT I  M DOING

W hi t IAC 2012W hi t IAC 2012Washington, IAC 2012Washington, IAC 2012



C i tCampaign concept

Target group specific tailored to diverse subgroupsTarget-group-specific tailored to diverse subgroups

Participation – from conception to evaluation

Based on scientific dataBased on scientific data

M l i ( i h d )Multi-component (topis, methods)

Scientific pretestsp

Evaluation of processes and outcomeEvaluation of processes and outcome



C i b k dCampaign background

Knowledge about HIV in the target group is highKnowledge about HIV in the target group is high

90% f MSM h di ll i k90% of MSM have none or sporadically risk 
contactscontacts

Contextual and life environment prevention 
strategies

„You have to differentiate the prevention 
messages by broaching the situations in 
which unsafe sex happens“which unsafe sex happens

Martin Dannecker



C i bj tiCampaign objectives

Mediation of health objectivesMediation of health objectives

Stabilization of safer sex behaviour (empowerment)Stabilization of safer sex-behaviour (empowerment)

ffDifferentiated problemsolving solutions

Promoting brand and internet platform

Creation of synergies, promotion of discoursesy g p

Detect undetected diagnosesDetect undetected diagnoses

Decrease new infectionsDecrease new infections

S ( )Structural aspects (homophobia)



M lti t hMulticomponent approaches

The campaignThe campaign

consists of individual, modular offers, which may 
mutually complement and amplify each other: 

print mediap

internet media

consultingg

offering personal communicationg p

regional outreach workg

HIV- and STI tests



R l d lRole models
Role models = thematic / personal / regional Role models  thematic / personal / regional 

heterogeneityheterogeneity

 older | youngerolder | younger 
 urban | rural|
 cultural backgrounds
 socio-economic aspects
 HIV+ | HIV- | not reported
 •••



R l d lRole models

Represent the campaign on prides 
and events discussions ectand events, discussions ect.



R l d lRolemodels

Of course I‘ve got a 
rubber; after all, I‘ve got 
my dick with me, tooy ,

I‘m positive and livingI m positive and living 
my life



R l d lRolemodels

We are many!y

We know what we are doing.



HIV iti l d lHIV-positive rolemodels

I‘d like to shut off myI d like to shut off my 
brain during sex

I never wanted to 
have sex again.have sex again.



Diff ti t d ti t t iDifferentiated prevention strategies

„Condomization“ Risk Management„Condomization            Risk Management

Condoms if necessary”Always” condoms



Ri k t /Risk management + / -

Misjudgements (e g Serosorting)Misjudgements (e.g. Serosorting)

Myths and facts (e.g. strategic positioning)Myths and facts (e.g. strategic positioning)

Relationships (negotiated safety)

Sexually transmitted infectionsSexually-transmitted-infections

HIV-tests are important!HIV tests are important!



Th i t t l tfThe internet platform



S i l diSocial media



T ti kTesting weeks

Community based testingCommunity based testing
Common test standardsCommon test standards
VCT voluntary counselingVCT voluntary counseling 
and testingg
Risk assessmentRisk assessment
HIV and STI-testingHIV and STI testing
Cooperation with over 60Cooperation with over 60 
local and regional projects



Mi tiMigration



S d t ki i t ti lSynergy and networking international


